APRIL DUNFORD 20

Lenny Rachitsky



— April Dunford 20 + Lenny's Podcast

April Dunford 2.0 - Lenny's Podcast

April Dunford 2.0 - Lenny's Podcast ;R ES iR e

B IRANE

Lenny Rachitsky

* B 50 Airbnb =@ A, 2KNEK~REEE R,

o BER:TTAirbnb TR 7 &, IIETFAEMBEIEKISIKE XM TE,

o IR ITELIRHE B A5 Newsletter {Lenny's Newsletter) (&id 60 FiTiA%E) MERINEE
E=3

o H3ZHR{E:

* Twitter/X: @lennysan

* LinkedIn: Lenny Rachitsky

e BEM: lennyspodcast.com

S BRNA

April Dunford

o B 2NN REN (Product Positioning) $—E,

o HRMLER[R:

* Ambient Software / IBM [ Siebel: B8/ 7 XEHZVIRIATINEHBIZH, B85 6 XH M,
* [RiR4MH: 9 Google. Epic Games. Postman F2HMBZRHE ATIREEMEFIA,
o BEBIEE. EF (Obviously Awesome) (ENIEZAR) MFHPH (Sales Pitch)o

* BUEK:B2BFmEL. HEEHE (Sales Pitch) Z2#). ™iH5 KKK,

o IR

* Twitter/X: @aprildunford

* LinkedIn: April Dunford

* MNAML: aprildunford.com




HEAFEE 2 April Dunford % R {% Lenny's Podcast, %0118 T A+ 4 40%-60% Y B2B $HERLZLL
“XR%E (No Decision)” &, ApriliEll, EFAEZREANZSNFEY, MERMMNEZBEMME
it

N ZETHP (Sales Pitch) FHZOMER, HSCUEM~RATANEAMN “HEEERTR A “NMESH”
HHEENE, XRANB—RAXTFHENFR, BER—RAXTFUMBETREEREF OIEREW™RHIHERE
(GTM) BIREHZF.

bR

FmEM HEREH B2BEH FFAARROE ERMME mHo%

o BbigsR

ER—! ERFRANBRAFEREFHNF, = “FEH

BOMA: £ RS B2B REAMERANE P EIRIEHEMERAER IR,

o (DIENEY: 3L B2B MM N ARRMEEE XL, MREET, AJESWERIANBEICRENR,
o RIFPERE: SHER BT EIERMIEX FI2, MEEE P EMRRRER, Bitl] “WORBE" .

"40 to 60% of B2B purchase processes end in no decision... they couldn't figure out how to make a
choice confidently."
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