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"The question is, how would you feel if you could no longer use this product? Once you got a high
enough percentage of users saying they'd be very disappointed, most of those products did pretty
well. If you felt too low, those products tended to suffer."

— Sean Ellis
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o R "It's usually much more function of onboarding to the right user experience than it is about
the kind of the tactical things that people try to do to improve retention."
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